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Factors Affecting Bangkok Bank Saving Insurance Purchasing Behavior of

Consumers in Muang District Chiang Mai Province
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Abstract

This study aims to study the purchasing behavior and consumers factors influencing
the purchasing consumer in Muang District Chiang Mai Province of saving insurance policy of
Bangkok Bank Public Company Limited in Muang District, Chiang Mai Province. This research
is a Quantitative Research using questionnaires as data collecting instruments from 362
customers who purchase the saving insurance policy and acquire the insurance policies from
Bangkok Bank Public Company Limited in Muang District, Chiang Mai Province. The data is
analyzed using descriptive statistics to analyze frequencies, percentages, means, and using
inferential statistics to analyze variance (F=Test) by determining levels of statistic significance
at 0.05. As the results, it is found that most respondents are female, aged not over than 30
years with highest level of education of bachelor degree, and work as employees for private
companies earning average income between 10,001-20,000 Baht. Most participants currently
own 1 insurance policy with insurance premium between 10,000-20,000 Baht and duration of
payment is between 10-15 years. The person who has the most influence upon purchasing
saving insurance is himself/herself. The source of information where participants acquire
information about the product is the bank employee (who offers for insurance policy sale).
The factors influencing the purchase of saving insurance policy the most is the service, and
participants mostly purchase Gain First 245 type of insurance.

According to the 7 aspects of giving priority to the factors influencing the purchase of
saving insurance policy of Bangkok Bank Public Company Limited in Mueang District, Chiang
Mai Province, it is found that the participants give priority in high level. Once each aspect is
analyzed, it is found that the participants give high level of priority on distribution channel,
employee who provides service, physical creation and presentation, products, service
providing processes, and prices respectively while the factor of marketing promotion is given
as moderate level.

Moreover, it is found that respondents who are 61 years or more have level of
education lower than high school education, perform general employee occupation and
tend to give priority on purchasing the saving insurance policy of Bangkok Bank Public
Company Limited more than other groups of customers because they need savings in order
to pay for their future expenses and to pay for medicine and daily life.

Key word : saving insurance, insurance, gain 1%, bank employees, customer
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